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UPDATE   

Over the past two weeks we have been dedicated to planning and promoting “Once Upon a Time: A Formal 

Presented by the MSU Maroons” which is happening tonight! 

 

SERVICE USAGE 

We currently have 408 emails on our emailing list, and a continued increase in students engaging on our 

social media platforms.  

Twitter Analytics (November 23): 

 
Facebook Likes (November 23): 

 

 

 

 

 

 

 

 

 

 

 

 

Our social committee has continued to meet in the couple weeks since my last report. These meetings have 

involved students looking into Hamilton locations to be featured at our Formal to promote Hamilton outreach 

and #DiscoverYourCity through our partnership with SCSN at the formal. Within athletics the intramural 

season and varsity home games have finished for the season, we look forward to continuing our presence in 

the winter term. 

 

PAST EVENTS, PROJECTS & ACTIVITIES  

Since my report two weeks ago the Maroons been working towards formal and have continued our First Year 

Fridays campaign. First Year Fridays is a new initiative which began this year in hopes to engage first years. 
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A joint project with MSU Spark we are continuing to see growth in the project and I am looking forward to 

see the progress in next term when we can immerse First Year Council with the project.  

 

UPCOMING EVENTS, PROJECTS & ACTIVITIES  

The “Once Upon a Time: A Formal Presented by the MSU Maroons” is tonight! Located at the Scottish Rite 

Club we are excited to get students engaged in the Hamilton community and enjoy an evening of dancing, 

food and discovering their city. We hope the night runs smoothly and that it is a great opportunity for 

students to celebrate the end of the term and de-stress prior to exam season. I am also waiting on Alumni 

Association to hear about whether the annual exam de-stressor run with the Maroons and Alumni will be 

occurring in the upcoming weeks. 

 

BUDGET  

 

Current Approved % Budget 

 

YTD Budget Used 

 

2015-16 2016 To Date 

    3801-0120 MAROONS - MISC. REVENUE (1,300.00) (4,000.00) 32.50% 

3881-0120 MAROONS - UNIFORM REVENUES (2,610.00) (4,500.00) 58.00% 

5003-0120 MAROONS - OFFICE SUPPLIES 74.94 160.00 46.84% 

6102-0120 MAROONS - ANNUAL CAMPAIGNS 

 

6,000.00 0.00% 

6415-0120 MAROONS - RECOGNITION AWARDS 

 

1,000.00 0.00% 

6501-0120 MAROONS - ADV. & PROMO. 374.03 1,500.00 24.94% 

6603-0120 MAROONS - SPECIAL PROJECTS 153.63 1,000.00 15.36% 

6633-0120 MAROONS - UNIFORMS 6,941.31 6,000.00 115.69% 

6804-0120 MAROONS - MEMBER TRAINING 1,535.04 1,700.00 90.30% 

 

      

Total All 11,602.22 18,990.00 61.10% 

The $1300 in Miscellaneous Revenue should be in the Uniform Revenue. I have spoken with Sean about this 

and am under the assumption it has changed. I will be checking on the status of this in the upcoming week. 

Additionally, several expenses have been made in the Annual Campaigns budget line in the past several 

weeks in preparation for formal. Our total expenditure is $4275, which according to my transition report is 

$812.55 cheaper than last year’s expenses. I hope that the reduced expenditure will compensate for the 

potential reduced sales this year. 

 

VOLUNTEERS 

Attendance and participation has declined in the past few weeks with the onset of midterms and assignments. 

I hope in the coming term we can re-establish attendance requirements and empower Representatives to want 

to attend and promote events. 

 

CURRENT CHALLENGES  

Our greatest challenge over the past two weeks has been ticket sales for the formal. We have been providing 

an array of engaging promotions, however, sales seem to be lower than anticipated. Last year sales were a 

giant success as we focused on year promotion by labeling the formal “Maroons Present Starry Night: A First 

Year Formal.” This was something we were encouraged to change this year as upper year students we’re 

discouraged, however, I believe a large reason the formal was a sold out last year could be attributed to the 

label and the lack of an IRC Formal last year. This will be something to take into consideration next year 

when determining a plan with formal (should the new Coordinator and Social Executives choose to plan a 

formal). 
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SUCCESSES  

We have had a very strong social media presence in the past several weeks with promotions that has been 

commented on by several MSU members. I attribute this success to defining and outlining the different roles 

in Promotions and Public Relations in addition to having a team dedicated to strong online promotions to 

reach as many students as possible which is outlined by our post reach this week nearing 8000. 


