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UPDATE  

This we will be the last update before Farmstand closes for the season at the end of 

October. In the weeks since classes began, we have run two successful events, held 14 

market days, and connected with between 150 and 200 students each day at the stand. 

The service is financially healthy with sales covering the cost of goods sold, and 

remaining within our budget. The estimated growth that I had originally projected to be 

an increase of 40% over any previous year appears to be on track for at least a 75% year 

over year growth. Our most significant need at this point is a more permanent space for 

the weekly market as the setup and takedown are the biggest challenges to success.  

 

SERVICE USAGE  

With so many students, staff, and faculty excited about having convenient access to fresh 

local food on campus, the service of Mac Farmstand continues to be embraced in a way 

not seen in previous years. We are on track to grow use of the service by about 75% this 

year with many students clearly sharing that they want to see further growth of what we 

offer both in number of items, but also in the length of the season. Additional growth may 

only be possible with a more permanent location.  

 

PAST EVENTS, PROJECTS & ACTIVITIES  

On September 16
th

 we hosted Alvaro from Plan B Organic Farms for a “talk with a 

farmer” event. About a dozen students came for this outdoor conversation to learn more 

about our local food system and how supporting it can have a broad, positive impact. 

During this event, we also took students on a tour of the Mac Community and Teaching 

Garden. 

 

On October 7
th

 Local Food Fest came to life. Students that came to this event in Mills 

plaza chatted with local food community partners, carved pumpkins, took in live local 

music, and sampled some tasty local food. We estimate that between 500-750 interacted 

with the event in some way. Dozens of pumpkins were carved, hundreds of samples were 

tried, and Local Food Partners shared that a positive experience with many meaningful 

conversations with interested students.  
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UPCOMING EVENTS, PROJECTS & ACTIVITIES  

We will be open for four market days over the remainder of the month before the service 

closes for the year. There is interest within the team to expand the advocacy parts of the 

service to encompass the full year in order to both increase awareness and support service 

continuity (which is hard with a five month gap in activity). During November I will be 

working with the VP Admin to make several changes to the exec and staff structure and 

operating policy to enhance our ability to provide an excellent market experience while 

also having a high impact educational presence. 

 

BUDGET  

We are within budget and sales are on track for a 75% growth over last year (originally 

projected to be 40%) with all cost of goods (exluding labour) being met by sales. Our 

Local Food Fest event was made possible because of financial sponsorship from SRA 

Special Projects (University Affairs Committee), McMaster Alumni Association, the 

Office of The President, and OPIRG McMaster. This support allowed us to coordinate a 

much more impactful event than our individual budget would have allowed. 

 

VOLUNTEERS 

We continue to have drop in volunteers that help at the stand, but have been limited in a 

shift to a more regular volunteer involvement outside of our core group. The plan to 

address this going forward involves adding a volunteer coordinator exec role and 

introducing an education and advocacy committee within the service that can support 

both those at the stand and the wider campus community. 

 

CURRENT CHALLENGES  

Our current challenges are also opportunities presented by the rise in support for 

Farmstand this year. We have grown from a small service that brings about five hundred 

dollars a week in produce to campus to a much larger operation more than double that 

size. Students using the service have been clear that they see this as a grocery store first 

and place a high importance on the priority of local food. This highlights the demand for 

fresh food on campus, shows the accessibility of local food to become a priority, and also 

shows us that we have an opportunity to further develop our educational advocacy. The 

challenge here is the time required to support this growth has led to achieving less of the 

educational advocacy that initially hoped for. I will be working with the exec team and 

CSRs once we close at the end of this month to develop a plan that addresses this growth. 

 

SUCCESSES  

I would like to use this space to congratulate the CSR and exec teams on a job well done. 

The growth, enthusiasm, and quality of service that we have achieved this year would not 

have been possible without them. If you see them at the stand, please take a moment to 

congratulate them on a job well done. 

 

OTHER 

Our current outdoor space will be unavailable as the MUSC renovations take place over 

next summer. The growth of the service shows a clear demand for grocery sales on 

campus and I would highly recommend this be considered if space becomes available. 


