
To: Executive Board 

From: Shanthiya Baheerathan and Michael Wooder 

Re: Women & Gender Equity Network logo 

     After much deliberation and design work, we recommend the Executive Board approve the 

attach art work as the official WGEN logo. Through consultation with service volunteers, we are 

confident this image accurately meets the goals of a new service about gender equity. In 

addition, it is fully compliant with MSU brand standards.  

Background: 

     The three central themes of the service: gender expression and/or gender identity, community 

and intersectionality, which have been distilled from the service’s Operating Policy and General 

Policy, are accurately conveyed by the logo.  The two gender symbols, portrayed in the same 

color, attached by an intersection, and superimposed with the intersex symbol, convey the 

fluidity of gender expression and identity.  The circle, and its placement on the intersection also 

conveys community and inclusivity, while the cross illustrates intersectionality.  The dichotomy 

of male and female gender constructs exist in the context of our current socialization. Our service 

seeks to reinforces that in fact gender functions on a range.  The logo communicates this by 

centralizing the cross and the intersex symbol in the image, while simultaneously portraying 

normative conceptions of gender.  

     Since WGEN is a newly launching service, its programming and intentions need to be clearly 

and quickly communicated to service users.  The logo presented here provides the easily 

recognizable symbolism required.  A student passing by a poster, or glancing at a rave-card will 

be able to quickly associate the service to its primary intention – gender expression.  It is a 

simple and obvious logo, and it serves the purpose of brand recognition on campus. 

Implementation: 

     The logo will be incorporated into all service launch materials, including signage, posters. 

digital media, social media and additional promotional items.  The costs of the logo integration 

are inherent to the launch of the service and pose no additional financial burden.  In short, there 

is nothing to replace and everything needs to be created fresh in the first place. 

Required Promotional Material (for the year): 

-       Pull-up banner (approx. $250) 

-       Throw cover banner for the space (approx. $300) 

-       Cards   (approx $50) 

-       Buttons (approx $100) 

-       Rave cards (continuing cost, dependant on service usage) 

-       Posters (continuing cost, dependant on service usage) 

-       Brochures (continuing cost, dependant on service usage) 


