
                             MACgreen Logo Change Motion 
 
 
TO:   The Executive Board 
FROM:   Michael Wooder and Scott MacDonald 
 
RE:   MACgreen logo change and associated costs 
 
Background: 

     MACgreen is the next service looking to adopt the MSU visual identity guidelines.  
This is an ideal time to approve a new MACgreen logo, as the service has virtually 
depleted its stock of reusable mugs and bottles, for which it is widely known amongst the 
campus community. This presents a great opportunity to establish a new logo, as 
MACgreen needs to purchase new supplies anyway. To be clear, the bulk of the cost 
breakdown below would be a cost that MACgreen must incur this year, regardless of a 
new logo or not.  Therefore, taking the opportunity to update the logo is an advantage 
both financially as well as logistically. 

Cost Estimate for new MACgreen promo materials: 

Item Quantity Price Supplier 
Business Cards 100 $39.00 Underground 
Stand-Up Banner 1 $280.00 Underground 
11”x17” Laminated 
Poster 

3 $13.50 Underground 

Reusable Water 
Bottles 

400 $1472 - $1672 Battlefield 

Reusable Coffee 
Mugs 

200 $738 - $838 Battlefield 

3’x3’ Poster 1 $45 Underground 
 
      Total Cost: 

      
     $2800 – $3200     
           (tax in) 
 

 

 

Spending Breakdown: 

     As MACgreen will need to spend approximately $2800 to bring their stock of 
materials back up, one can see that the actual costs of a new logo are relatively small. 



New business cards, a banner and associated print materials will cost $377.50, accounting 
for only 12% of the total figured indicated here.  The volume of bottles and mugs will be 
sufficient for two years of service operations.  Therefore, similar purchases will not be 
necessary next year.  

Budget Line Allocations: 

• MACgreen will spend $1750 from Annual Campaigns (leaving $250) 
• MACgreen will spend $500 from Advertising & Promotions (leaving $750) 
• The SLDC will allocate $1000 from the Public Relations line to help offset the 

capital needs of MACgreen, thus enabling the service to continue operations un-
burden by the costs of the new materials. 

To reiterate, MACgreen needs to spend a considerable amount this year to acquire new 
product for the service, regardless of a new logo. The timing presents a great opportunity 
to feature a new and update image to the campus community. 

Logo: 

The logo presented herein was designed by Dave Dedrick of Underground Media + 
Design and conforms to our guidelines for new service logo creation. The image was 
agreed upon by the designer, the SLDC and the Director of MACgreen in collaboration 
and carries our full recommendation for approval by the Executive Board. 

 
 


