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UPDATE  

The Maroons have been off to great start over the past few months. While the 

term officially started in May, we completed the team selection process in March during 

which the Executive Team hired 52 reps for the 2014-2015 year. Since the start of the 

summer term, we have participated in a number of events both on and off campus and 

have a seen a high level of interest and enthusiasm from our reps. 

 

SERVICE USAGE  

The usage of the Maroons has been average for what it usually is during the 

summer months. In May, our reps volunteered with Student Recruitment during May at 

Mac, helping to provide information to visitors. The Shinerama Coordinator has also used 

our reps as a resource for both the Great Strides Walk in May, and the MSU Charity Golf 

Tournament in June. 

 

PAST EVENTS, PROJECTS & ACTIVITIES  

On May 10
th

, many of our reps volunteered at May at Mac where we assisted the 

Student Recruitment office throughout the day at their various information booths across 

campus. Some of our reps also volunteered with the Shinerama Coordinator at both the 

Great Strides Walk in May, and the MSU Charity Golf Tournament in June. Both of 

these events aimed to raise awareness for cystic fibrosis and get the Shinerama campaign 

off to a strong start. In addition to these events, we have also been making progress in our 

planning process for Welcome Week, as well as in our summer promotional materials. 

Suits and jerseys are in the process of being ordered, schedules are being finalized for our 

reps, and our first promotional video is planned to be released just prior to Welcome Day. 

The past few months have also seen the beginnings of a rebrand for the service, with a 

new logo being developed to better represent the overall vision of the Maroons. 

 

UPCOMING EVENTS, PROJECTS & ACTIVITIES  

On July 25
th

, many of our reps will be volunteering at Welcome Day to assist the 

Student Success Center in welcoming incoming first year students to the McMaster 

community. Our next major event after that will be Welcome Week 2014. The planning 

process for Welcome Week will continue for the entirety of the summer, and will include 

aspects that pertain to Maroon-specific elements as well as Welcome Week as a whole. 
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We will also be working on finalizing the new logo and then shifting our focus to 

implementing the new branding throughout the remainder of the academic year. 

 

BUDGET  

Budget Line Budget Percentage Spent 

Advertising & Promotions $1,500 2.03% 

Uniforms $4,500 89.20% 

     

Since we have not started planning many of our own events yet not much of our budget 

as been used. Summer costs will be primarily spent on promotions, the purchasing of 

uniforms, and member training. 

 

CURRENT CHALLENGES  

 A challenge that has come up this summer is not having all of our reps in 

Hamilton, therefore making attaining high attendance at events more difficult then it will 

be during the year. Another challenge has been the creation of the new logo for the 

service. The timeline has caused some delays in finalizing uniforms for the rep team, but 

we are on track to have a logo finalized and approved by the end of July. 

 

SUCCESSES  

 Our biggest success of the past few months has been the team selection process. 

There is a lot of variety on the team in regards to experience and knowledge, and all of 

our reps seem extremely excited for the upcoming year. 


