
 
 
To the Executive Board, 
 
     We would like to recommend the attached image as a redesign of the official 
Horizons logo. This change will bring the logo in line with MSU brand standards for 
new/redesigned logos and will eliminate the current confusion and variation in use of the 
Horizons’ logo. This is an ideal time to redesign the logo as there are no replication 
costs and the people involved with the service this year are passionate and willing to put 
forth the effort to rebrand.  Additionally, by updating the logo, students will be able to 
more fully understand Horizons as it sits inside the McMaster Students Union.  
 
     There are no replication costs associated with redesigning the Horizons logo, 
because the general deliverables of the service are produced new each year. 
Therefore, our implementation plan is to produce conference materials as they are 
normally produced, simply with a consistent logo.  The following is a list of the materials 
that are produced each year (and yet to be constructed for the 2014 conference): 
 

- Sponsorship package 
- T-shirts 
- Registration information 
- Lanyards 
- Delegate and Staff Manuals 
- E-mail marketing, brochures and letters 
- Updated images on social media/webpages (website, twitter, Facebook) 

 
Additional materials new this year: 
 

- Promo pull-up banner ($250) 
- General promo handout cards for various marketing events ($150) 

Implementation plan:  
 
     First and foremost, regularly scheduled Horizons’ materials - as per the list above - 
will be completed and distributed as per usual during the months of May and June 2014.  
The approximate costs associated with this production schedule, which will include the 
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new logo, are low and well within the Horizons 2014 budget. This is due to the fact that 
the majority of these materials would be produced anyways and therefore a net cost of 
a rebrand is zero.   
 
     In addition, we will spend approximately $500 on new materials not currently in our 
inventory. Specifically, we will create a pull-up banner and additional handout materials, 
which we will use to bolster our on-campus presence and highlight our new logo via 
participation with events such as May at Mac, LEAP and Fusion.  The cost of these 
items will fit into the current Horizons’ budget, given our move to produce more 
electronic communications/materials. With our expected reduction in postage costs this 
year, we see no issue in producing all the above materials, in time and on budget. 
 


