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UPDATE  
The Advocacy Street Team is gearing up for a busy semester. We will be running a 
campaign in conjunction with SCSN and External Affairs called “Discover Your City 
Week” as well as the CASA “Wall of Debt Campaign.” Throughout the remainder of the 
semester, we will also be involved in a number of OUSA campaigns.  !
SERVICE USAGE  
There are no real ways to quantify our service leading up to the next two campaigns, 
however I can provide some updates in regards to our Social Media accounts. We have 
219 likes on our Facebook page and 314 followers on Twitter. We will continue to use 
these accounts in conjunction with the MSU account to promote our upcoming 
campaigns.  !
PAST EVENTS, PROJECTS & ACTIVITIES  
In November, Advocacy promoted OUSA’s infographics regarding financial assistance. 
We displayed these online and on campus. We also held a table in December to promote 
OUSA and give out some Advocacy promotional material.  !
UPCOMING EVENTS, PROJECTS & ACTIVITIES  
Discover Your City Week  
[February 3-7]  
This campaign was planned in conjunction with SCSN and External Affairs. The week 
involves a series of events and promotional activities to get students engaged with the 
city of Hamilton. Events include discounted wings at Anchor Bar, half price admission to 
Gameopolis and SCSN Change Camp being hosted at City Hall. Volunteers will be in 
MUSC throughout the week to promote the events, as well as engage in conversation 
with students regarding where their favourite places in Hamilton are.  
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Wall of Debt Campaign  
[Late February] 
As alluded to in other EB reports, Advocacy will be participating in a national CASA 
campaign called Wall of Debt. We are still waiting for CASA to finalize the dates, and 
then we will begin promotions. Essentially the event will involve students signing foam 
bricks with the amount of debt they expect to graduate with. This will create an 
interesting visual regarding the amount of debt McMaster students as a whole are 
experiencing.  !
BUDGET  
The Advoacy budget falls under the portfolio of the VP Education. To my understanding, 
this budget line is still quite healthy. We are mainly using the budget for promotional 
material and will continue to do so with our upcoming campaigns.  !
CURRENT CHALLENGES  
Currently the Advocacy Street Team is facing no major challenges. We are currently 
waiting for dates and information from OUSA and CASA in order to finalize our other 
campaigns, but once we receive this information we will begin the planning process for 
these events.  !
SUCCESSES  
Advocacy continues to run successful campaigns that are attracting the interest of 
students. I think our most recent success is our involvement with the pre-budget 
submission.  The results and information collected during edYOUcation Week were 
compiled and will be sent to the government in the form of a pre-budget submission. The 
results of the week will be used to make provincial spending recommendations for post-
secondary education. !
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