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UPDATE  

Both the Shinerama and Terry Fox campaigns are now at their conclusion (except Round 

Up for Terry Fox which will be described later). Both campaigns in the end were 

successful, in the amount of money raised as well as creating awareness for each cause. I 

am now in the process of wrapping up which includes gathering any last minute money 

coming in, sending back unsold merchandise, sending tax receipt information to the 

respective organizations, as well as writing my transition report.  

 

SERVICE USAGE  

The best way to measure the use of this service is through participant numbers at the 

main events for each campaign (Shine Day and the Terry Fox Run). Shine Day proved to 

be a great success in terms of participant numbers. In 2012, according to the waivers 

signed and collected, there were 938 participants in total at Shine Day. In 2013, there 

were 1141 participants overall. A 200 participant jump, despite challenges such as the 

weather and the football game, is indicative of our team’s push to spread awareness of 

Shinerama to all the first years and reps. For Terry Fox, participant count was at about 

170.  

 

PAST EVENTS, PROJECTS & ACTIVITIES  

In my year plan, one of my objectives was to run more summer fundraisers. However, 

because the faculties take such great initiative and run secondary fundraisers themselves, 

it proved difficult to run these events without having overlap. We still had presence at a 

couple events, such as a carnival on bayfront, to raise awareness for Shinerama and get 

donations as well. We also had the 50/50 raffle at the home opener which was new this 

year and raised a lot of money.  

 

In terms of Welcome Week, we had the Monday Night Charity Casino in which we 

partnered with Campus Events to run. Students were able to purchase tickets to play 

casino style games and eventually enter raffles for a variety of prizes.  

 

On Wednesday, we had the McMaster wide Shine Off, in which we brought back and 

revamped from previous years. In the past, it was a competition between 

Residences/SOCS to see who can clean their respective cars the fastest. Because no 

money was raised, and it was after Shine Day, there proved to be no point to the event 

. 
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and it was decided to be cut last year. This year, we brought it back, however to the 

middle of the week, right after PJ Parade. Therefore it was able to be used as an 

awareness event, and get the students excited for Shine Day on that Saturday. Also, 

instead of 13 cars, we had one large vehicle (the Marauder Coach Bus). The students 

washed it as a team effort, and the rest of the first years and reps cheered them on. It was 

a great event, that turned into a massive dance party and everyone had fun. I believe this 

was a main reason for the increased participant turnout for Shine Day.  

 

Bling Bling was a game run all week, in which both Residences and Faculties were 

involved and raised a lot of money. Each team had a bucket, and dimes in that bucket 

were positive points but any other money was negative. So the point was to get as many 

dimes while sabotaging other teams. Last year it was done with Residences, but the 

addition of Faculties proved to be very successful this year.  

 

Finally, Shine Day was our main event, and despite the pouring rain and the football 

game conflict, it proved to be successful as well. As mentioned, it had the highest number 

of participants ever, and students really made the best of it despite the weather. 

Unfortunately there was no way of knowing how much we made from this specifc event 

as most groups added the money with everything else they raised over the week.  

 

Terry Fox Run was on September 15
th

, and went smoothly. Nothing major was changed 

from the event as it is usually pretty standard. We tried to increase promotion of the event 

with TV banners, coffee sleeves, posters, a banner on the MSU window etc. Participants 

were given water, a free willy dog coupon, and participant ribbons as a thank you for 

coming out.  

 

UPCOMING EVENTS, PROJECTS & ACTIVITIES  

In the month of October, Campus Store will be holding the Round Up campaign, in 

which each student will be asked if they want to round up their total to the nearest dollar 

and donate that amount to the Terry Fox Foundation.  

 

BUDGET  

Although there are still a couple of invoices I have yet to receive, the budget is on track 

for both campaigns and there is nothing major to note.  

 

CURRENT CHALLENGES  

The only challenge at the moment is trying to track cheques sent to the office from 

campaign sponsors. If there is an easier way to make sure the money gets to the right 

account then it should be noted for next year.  

 

SUCCESSES  

The announced total for the Shinerama campaign was $127,000, however Marn and I 

believe to have reached $130,000 when all is said and done. The announced goal was 

$120,000, but my personal goal was $130,000 which I hope we have reached.  

For the Terry Fox run, we raised almost $7500, however we still have the round up 

campaign for the month of October.  


