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Dear Members of the Assembly,
Congratulations on obtaining your seats on the SRA. This year is sure to be an exciting and 
unique experience as you work and fight to represent your constituents through the MSU. 
On the assembly, you have an immense opportunity to drive positive change forward for 
McMaster students. Throughout the year, you will make many decisions and work on 
projects that affect your constituents – and it starts with electing the VPs. 

I am confident that my vision for the role next year is one that will see large benefits to 
multiple communities, the union and the students at large. Projects such as modernizing 
our communication strategy, improving our clubs system, continuing to develop our 
business units, and optimizing student space will have a large impact on McMaster 
students. I am incredibly excited to be a candidate for Vice-President (Finance) this year. 

The opportunities I have been given since beginning at McMaster have driven me to give 
back. Following my fantastic experience in residence, I had an intense desire to deliver a 
similar or better experience to new students. Working as a residence rep, and the ROA for 
Les Prince Hall allowed me to serve the institution which had given so much to me. In 2012 
I attended an outstanding leadership conference as a grade 10 student. Now, I have worked 
with that same organization for 6 years to allow new students every year to reap the same 
benefits that I did. When I decided to run for SRA Commerce, it was because the faculty 
and DCS had given so much to me in my first and second year. Throughout the year, I 
worked on important projects to improve DeGroote life, and was a vocal representative on 
the assembly for my constituents. After four years at McMaster, I am ready to give back in 
a large way - as the Vice-President (Finance). 

When voting for the Vice-Presidents this weekend, you are building a team that will drive 
the MSU forward through the next year. It would be an honour to be a part of that team. I 
am incredibly excited to work with President-elect, Ikram Farah, to accomplish her 
platform, and to execute the numerous projects detailed in this package. 

Throughout the past month, it has been an absolute pleasure to sit down with each of you. 
I thoroughly enjoyed learning about your McMaster experiences, your plans for the 
upcoming year, and hearing your visions for the MSU. When you make your decision this 
weekend, I hope that you will consider me a viable candidate for the position, and I would 
really appreciate your vote. 

Thank you,

Scott Robinson
Vice-President (Finance) Candidate
robinscs@mcmaster.ca

Introduction
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Experience

McMaster Students Union
Associate Vice-President (Finance) 

Chair of the Finance Committee

Chair of the Student Activity Building Consultation Committee
Chair of the Programming Advisory Committee

Chair of the Sponsorship and Donations Committee
SRA Commerce Caucus Leader 

Finance Committee Voting Member
MUSC Board of Management

CFMU On-Air Host, Good Morning McMaster 
Budget Manager, TEDxMcMasterU
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External Experiences 
Logistics Director, Central Ontario Leadership Seminars   

Entertainment Coordinator, Niagara Falls Women’s Half Marathon      

Founder & Executive Director, Caroling For A Cure 
Alumni Association Director, Central Ontario Leadership Seminars      

Founder, Kayak for the Cure Niagara 
Keyholder & Guest Experience Associate, Jackson-Triggs Niagara       

Booking and Operations Manager, Back in the Daze  

McMaster University
Residence Orientation Advisor, Les Prince Hall 

JDCC Delegate, DeGroote Commerce Society 

Residence Orientation Representative, Edwards Hall 
Let’s Do Business (Scotiabank Champion), DeGroote Marketing                   

McMaster University Choir 
Economic and Social Council Delegate, MACMUN 
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2017-2018

2016-2017

2016-2017
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2015-2016

2015
2014-2015
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Business Development

TwelvEighty
Restaurant Sales
TwelvEighty needs to be reinstated as a top destination on campus to enjoy an affordably 
priced meal with excellent customer service. To achieve this, I will initiate a focused group 
sales strategy with an emphasis on first and second year students at McMaster. I will first focus 
on residence students as a key demographic, and then target groups such as clubs and faculty 
societies. This will build our customer base and see these students become frequent customers. 
I also plan to redesign the in-restaurant promotional strategy by adding posters and table 
tents advertising food and drink specials as well as events such as the trivia nights or sports 
nights. I also believe that TwelvEighty must undergo a menu redesign over the summer, and 
offer new menu items to match the shift in student demand. The management team is 
interested in bringing in specialty items such as smoked meats, buddha bowls or craft beers. It 
is also important that we investigate which menu items are not selling well, and replace these 
with more diverse food options.

Event Centre
This year, the traditional Thirsty Thursdays were shifted to less regular events, and rebranded as 
TwelvEighty Nightlife. This involved collaborations with clubs such as MacAfricans and the Latin 
American Students Association to plan large scale club nights. I plan to continue the success of 
TwelvEighty Nightlife with the Campus Events team. Additionally, after over 14 years of use, 
the flooring of the event space needs to be replaced. After this renovation, the event space 
will be much more desirable to clients, and allow for the space to be utilized more frequently 
and for new purposes.

The Grind
The Grind has been a great success since opening its doors in February. In the upcoming year, it 
is expected to decrease TwelvEighty’s deficit by over $100,000! There is demand for expanded 
space within the Grind, and although I believe we are too early in the unit’s life to make an 
informed decision, I plan to conduct a comprehensive review of the operations in the Fall. If 
there is a need, I will expand the Grind during daytime hours into the event centre. A review of 
the furniture is also important, as I believe that we should decrease the number of four person 
tables, and increase spots for one or two students. It will also be a focus of mine to expand the 
products offered to include cold beverages and new food items. Finally, I plan to utilize the 
Grind as a small after hours event venue for clubs, services and external groups. The space 
could be used for events such as networking events, coffee houses and December holiday 
parties.

Compass
This upcoming year will be a critical year of change for Compass. When Compass first began, its 
main focuses were selling physical tickets to on-campus events, selling GO bus tickets & 
partnering with external companies to offer students discounts. Now, the large majority of on 
campus event tickets are sold online, and with the recent integration of Presto there is rapidly 
decreasing demand for GO tickets. I will work with the Compass Manager, Debbie Good, and 
her team to develop new revenue models for Compass. I believe that Compass can develop a 
strong eCommerce software and become an online hub for on-campus groups selling tickets 
by undercutting the percentage fee that other external ticketing companies are charging.
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Business Development

Campus Events
The Campus Events department is a vital force behind the student experience at McMaster. 
This year, the department took incredible steps to diversify its programming to meet a 
wider range of student interests. If elected, I plan to continue diversifying Campus Events 
programming to ensure that the events planned reach different student demographics. To 
accomplish this, I will work with the incoming AVP Finance to facilitate a consultation 
campaign to hear students ideas on new events. Another key area of growth will be 
working with the Programming Coordinator. A new job that was added this year, they are 
responsible for supporting MSU clubs and services to create high quality programming. 
With over $25,000 allocated specifically for these event collaborations I am committed to 
the success of this project. I plan to formally define the process through which groups can 
access this service and funding by working with both the Programming Coordinator and 
the Clubs Administrator.

Homecoming is a celebration of campus spirit and pride in which students should feel 
comfortable and safe engaging in its festivities. It is critical that we work with community 
and campus stakeholders to execute programming that is designed to create enjoyable 
experiences for students, while minimizing the impact on neighbours in the community. At 
this time, the University and Campus Events have initiated conversations with the city and 
local neighborhood groups to host a WestFest style event on the Saturday afternoon. I 
believe that this would be a great option for students, and if the plans move forward, the 
experience and safety of students will be the main focus of all discussions. It is critical that 
students feel safe, and I am committed to ensuring that the MSU continues to prioritize 
student safety at all campus events.

Additional point regarding Campus Events on page 10, “Feedback and Data Collection”
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structure of Union Market. Next year, instead of hiring one full time graduating student for 
time as the manager 

Underground Media + Design
I am excited to push forward new projects at the Underground, in collaboration with the 
Underground Manager and staff. I plan to introduce an iPad express lane for quick print 
and design jobs such as .pdf reports, business cards, and straight-to-print projects. This 
will help to cut down on the reoccurring long waiting lines. Additionally, I would like to 
reinvigorate the cheaper courseware strategy that was pioneered in 2016, as it will be a 
great way to increase revenue while also providing a cheaper alternative for students. 
Finally, I intend to explore avenues through which the Underground can offer preordered 
online printing for assignments such as thesis posters and reports.

Food & Beverage Long Term Strategy
Our food and beverage units (TwelvEighty, The Grind, Union Market) are becoming 
increasingly connected. The Grind operates directly under TwelvEighty and the managers 
of Union Market will be supervised by the Food & Beverage Manager - how these units 
interact with TwelvEighty is still being ironed out. Additionally, when the Student Activity 
Building opens, the MSU will own and operate a grocery store in the new building. Because 
of these changes, I believe it is imperative that the MSU create a long term cohesive 
strategy for our food and beverage units. We need to plan ahead in regard to how each 
unit will differentiate themselves and work together to provide the best value and 
experience for students. I plan to work collaboratively with the MSU’s Food and Beverage 
Department, as well as MSU staff and elected representatives, to set the course for the 
MSU’s continued success in the future. This will result in a written report that will be 
presented to the SRA in early February 2019.



Clubs

Sponsorship & Fundraising Training
Every year, clubs raise hundreds of thousands of dollars from sponsorship and fundraising. 
Additionally, every year clubs hire a new VP Finance or new Sponsorship executives. There 
exists a distinct lack of resources and training available for clubs to learn how to effectively 
fundraise or secure sponsorships. I plan to create sponsorship and fundraising training 
sessions which will be held in early September. These sessions will educate club executives 
on everything they need to know to successfully fundraise and attain sponsorship 
throughout their terms. These events will run on two nights, and will feature workshops on: 
How to Create a Sponsorship Package, Avenues for On and Off Campus Partnerships, How 
to Provide Promotional Value to Sponsors, Effective Campus Fundraising Methods and 
others based on student interest. Workshops will be hosted by various skilled individuals 
including the MSU’s Marketing and Communications Director Michael Wooder, 
representatives from the Alumni Association, successful past club presidents and other 
experienced individuals.

Accounting & Online Administrative Support
This semester, many of the clubs departments financial administrative duties were taken on 
by the main office accounting department. This change was instated to free up time for the 
Clubs Administrator and Assistants, to allow them to work on clubs-specific projects and 
improvements. In discussions with the MSU’s Comptroller, Maggie Ghallager, about this 
change, she mentioned that it will likely be necessary to hire an additional accounting 
clerk to mitigate this new responsibility. In addition to this recommendation, I would also 
explore other ways in which the Clubs department can alleviate its daily administrative 
tasks, including more efficient event approvals and boardroom bookings.

External Business Partnerships
I would like to explore opportunities for the clubs department to develop mutually 
beneficial relationships with local businesses which will save clubs money on common 
expenses. For example, hundreds of clubs spend a good portion of their budget buying 
pizza for their events. I will work to create relationships with companies like Gino’s or Lava 
Pizza, which will allow for discounts for MSU clubs. Other areas will include craft supplies, 
custom clothing, event venues and more! When I sat on the Finance Committee as an SRA 
member in 2016-17, we began work on creating an MSU discount card. Through this 
experience, I contacted numerous businesses to gauge interest in creating partnerships 
with the MSU. Through my personal experience, there is immense opportunity to create a 
prosperous and mutually beneficial system that leverages the collective purchasing 
power of the MSU and it’s 350+ clubs.
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Clubs

Clubs Storage Renovation
ClubSpace currently has 168 storage lockers that clubs are able to apply for at the 
beginning of the year. Less than half of these lockers are actually claimed by clubs. 200+ 
applications were received for lockers, but the heavy majority want large or medium sized 
lockers. Currently there are 24 large lockers (all claimed), 48 medium lockers (21 claimed) 
and 96 small lockers (12 claimed). Through consultation with the current Clubs 
Administrator, we agreed that renovating the storage space would be of great value to 
clubs. During the summer, I would like to contract a renovation which would amalgamate 
small lockers into large and medium lockers, which is much more in line with the current 
demand.

Executive Team Feedback
The Clubs Administrator, along with their team and the Clubs Executive Council work 
tirelessly to improve the clubs experience. However, there lacks any effective mechanism 
to gather feedback regarding what clubs actually need and want in terms of support, 
programming and projects. A survey was conducted for clubs presidents to give their 
feedback in December of 2017, but it only received 10 responses. I believe that if we can be 
more effective in our data collection methods for clubs, we will be in a better place to 
make effective decisions with the information collected. I propose releasing feedback 
surveys to club presidents and specific surveys for executive members in November and 
March. Hosting a survey in November allows us to make the required adjustments for the 
2nd semester, and the March survey will give us a cohesive review of their experiences 
throughout the year. To increase participation in this program, we will offer incentives and 
effectively promote the survey.

MSU Dollars
Each club is currently given a $150 credit to use at the Underground, With over 350 clubs, 
this is an additional investment of over $52,000 of internal money. This year, 127 clubs 
have not picked up their MSU cards to take advantage of this program. The current Clubs 
Administrator believes that there are two reasons for this: clubs don’t understand the 
system and what it entails, and the program may not accurately match their needs. To 
combat this, I would like to hand out the cards to the presidents at the mandatory clubs 
training events and during this event, and personally thoroughly explain the program. I 
also plan to work with the Clubs Executive Council to determine the current needs of 
clubs and how the system can better reflect this.

Clubs Performance Opportunities
During a conversation with the Director of Athletics and Recreation, Glen Grunwald, we 
discussed a mutually beneficial relationship between his department and our clubs. Student 
musicians are constantly searching for opportunities to perform, and Glen would love for 
more groups to come and sing the national anthem at games, or perform during halftime! 
Clubs such as MacBeat, Macapella, Absolute Pitch or McMaster Guitar Club will be invited 
to sing or play the national anthem, and groups such as the School of Bhangra, McMaster 
Breaking Club or McMaster Musical Theatre will be invited to perform during the halftime of 
games.
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Student Experience

Student Assistance Program
The SAP was added as an additional benefit to the MSU Health Plan in 2016. It provides 
students with 24/7 support on a variety of manners, but is extremely under utilized. I plan 
to more effectively promote the Student Assistance Program early in the year, and ensure 
that students understand what benefits and services they can access for the plan.

Frost Week & January Programming
This year, the current VP Finance, Daniel Tuba D’Souza, worked with the Alumni 
Association and Student Success Centre to rebrand what was once Frost Week to Life 
After Mac. I plan to continue growing this program (as noted on page 13, “Getting a Job”), 
however, it is also clear that there is a desire from the student body for more social 
programming during this time which is targeted at all students.
In a discussion with the Director of Athletics and Recreation, Glen Grunwald, he is excited 
to host a Pack-the-House FREE Volleyball game for undergraduate students.
Through consultation with the Clubs Administrator, Jenna Courage, we found there is a 
desire from numerous clubs to bring back ClubsFest 2.0 in early January.
Following the massive success of bringing Hasan Minhaj to campus, the Campus Events 
Director Trish Roberts was excited to again host a big name speaker or comedian, and 
also noted that this time would be perfect for a Welcome Back Club Night at TwelvEighty.
I’ve consulted with the incoming or outgoing presidents of six faculty societies and they 
are all excited to bring back frost week faculty night.

Conference Fund
As chair of the Sponsorship and Donations Committee this past year, I administered 
applications from ambitious students who were excited to attend conferences which would 
introduce them to new ideas, provide them new opportunities and connect them with like 
minded students and professionals. For many of these applicants, large conference fees 
were a barrier to them attending the conference. I plan to implement a program and new 
fund which would be specifically focused on allowing MSU students to attend 
conferences at a reduced rate. The DeGroote Commerce Society has been running a 
similar program for the past 2 years and it has been very successful. This new fund would 
operate underneath the Sponsorship and Donations Committee, but be specifically 
allocated to students attending conferences and opportunities of that nature.

SRA Projects
As elected representatives, the SRA comes into the assembly with numerous ideas on how 
they plan to enhance student life. I plan to play a large role in supporting these elected 
leaders to complete their projects and accomplish their goals. I will work collaboratively 
with the VP Administration to support the SRA in accomplishing their year plans. 
This past year, as the AVP Finance, I was the administrator of the SRA Special Projects 
Fund. I worked to define what projects should fall underneath this fund, and streamlined 
the process through which SRA members could apply for funding. Currently, the fund sits 
at $4,000 split between the 31 faculty representatives ($129 each). I don’t believe this to be 
appropriate funding. During SRA training in the Summer, I would like to sit down with each 
member of the assembly and talk about their plans for the year. If needed, I am open to 
adding additional funds to the SRA Special Projects Fund.

8



Communications

Updated Digital Promotions Strategy
Modernizing our Social Media Focus
The focus of our social media strategy should shift with the changing times. Incoming 
students are not utilizing Facebook as frequently as in years past, and more time is being 
spent on Instagram and Snapchat. When I was a Residence Orientation Advisor for Les 
Prince Hall, I refocused my promotional strategy behind these platforms and saw a 210% 
increase in engagement. I will launch an MSU Instagram account, and ensure that the MSU 
utilizes Snapchat more effectively to connect with more students. 

Focus on Video
Facebook is not dying, but its focus has changed. The new algorithms are much more 
favourable to video content than the traditional photo or text content that the MSU has 
deployed in previous years. We have seen this clearly with examples like McMaster’s 
weekly video series, or the immense reach of videos such as Mac Farmstand’s Local Food 
Discount Card, which garnered over 21,000 views. CFMU and the Silhouette recently hired 
a digital media specialist to focus on video, and they have seen their outreach increase 
dramatically. I plan to refocus our promotional strategy to include much more engaging 
video content. 

Cohesive Collaboration
The MSU currently communicates with students in a very decentralized manner. Each 
service and business unit operates its own Facebook page (and sometimes Instagram 
account), and the main MSU account is focused heavily on service hiring and large scale 
campus events. I plan to redesign our online communications strategy to be more 
cohesive and present the workings of the MSU as a whole. Services, Business Units, the 
SRA and our executives should all have access to effective promotions through the main 
channels including Facebook, Snapchat, and the new aforementioned Instagram account. 
The outgoing Social Media Coordinator for the past two years, Samantha Jen, noted this as 
an integral change and an extremely positive project. I plan to work with her successor, as 
well as the communications department to design a revised cohesive online 
communication strategy.

Board of Directors Video Updates
In the effort of transparency, I believe that the Board of Directors should be releasing bi-
monthly video updates to inform students of their projects, progress and successes. The 
2016-17 Board of Directors made some impressive headway on this front, releasing three 
video updates, as well as videos specifically talking about referenda or advocacy 
campaigns. These videos have garnered up to 12,000 and 15,000 views, which is a 
significant jump from our regular outreach or anything we could amass during an in person 
event. I plan to work with the communications department to script and produce frequent 
update videos, which will engage the McMaster community online and inform them of the 
goings on of the MSU.
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Feedback & Data Collection

Presto & HSR Data Collection
The VP Finance acts as the chief negotiator between the HSR for our bus pass, which is 
negotiated every 3 years. I believe we need to work proactively with the HSR to ensure 
that the needs of students are met. With the introduction of Presto into our bus pass 
system this year, the HSR and Metrolinx are now actively collecting data on student transit 
habits. I plan to introduce a data sharing agreement with the HSR and Metrolinx to have 
access to this data, which will better inform our decision making and transit advocacy in 
the future.

The MSU’s president-elect, Ikram Farah, has noted transit as a key priority for her term in 
office. I will support her in her vision of making GO transit and the HSR more effective for 
student use. By utilizing the data collected through the Presto system, we can make smart 
decisions for our advocacy with both the HSR and Metrolinx. We will expand GO bus hours 
to allow commuter students to participate in campus events and campus life, and hold the 
HSR accountable to the agreement formed last year.

Feedback Machines
In my experiences, the most important key performance indicator is the customer 
experience. If students have a great time at TwelvEighty, they are more likely to come back 
and bring their friends, who in turn will bring their friends. If you’ve had a fantastic 
experience working with a graphic designer at the Underground, you are likely to come 
back, and your experience will be a great promotional tool for us as you tell your 
colleagues. Due to this, I plan to introduce a one year pilot program with HappyOrNot or a 
similar company. HappyOrNot supplies simple to use feedback terminals which can help us 
collect information on customer experience. The machines can be formatted to collect 
responses outside of Compass or an event like Hasan Minhaj asking “How was your 
experience today?”, or it could be used to ask specific questions such as “do you feel as 
though there is enough study space on campus?” Utilizing these machines, and their 
extensive back end data analytics software will help to propel the MSU forward.

Post Event Surveys
After a student attends a ticketed event such as the Homecoming concerts, Hasan Minjaj or 
James Barker Band, there is no mechanism in place to follow up and learn about how their 
experience was. This year, I worked as the co-chair of the Programming Advisory 
Committee, and together we ran two surveys and held a focus group asking for feedback 
regarding Campus Events programming and student’s experiences. This was the first year 
since 2011 that the committee engaged in any student feedback. Currently, when I attend 
an event for which I bought a ticket on ticketmaster, I get an email the next day asking me 
to fill out a survey detailing my experience. I plan to install a similar system into our 
Campus Events department. After they attend an event, students will be sent a link to fill 
out a survey regarding their experience. With the collected data, we will be able to make 
informed and intelligent decisions on how to improve our services and events in the future.
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Student Costs

OHIP+ and the MSU Health Plan
As of January 1st, 2018, the Ontario Government has increased its coverage of the Ontario 
Health Insurance Plan to include over 4,000 new drugs for everyone under the age of 25. 
As such, I plan to reevaluate the MSU Health Plan and how the claims and services will 
change as a result of the new provincial program. I spoke with the providers of the health 
plan, ACL Student Benefits, as well as the internal administer of the health plan, Victoria 
Scott, and they expect that overall claims will decrease, as there is overlap between the 
drugs now covered by OHIP+. If these changes appear to be significant, I will investigate 
either adding additional benefits to the program or lowering the fee that students pay for 
the plan.

Student Life Enhancement Fund
Over $100,000 of student money is contributed annually to the Student Life Enhancement 
Fund (SLEF) through the Student Services Fee. This money is used to fund student 
submitted ideas to improve student life, and then they are voted on by students at large. 
This fund has a lot of potential to make a big impact on the student experience, and I 
believe there are specific steps the MSU can take to ensure that the money is being used 
effectively. First, I believe that by adjusting the timelines of SLEF for next year, we can 
engage a lot more students in the process. I would like idea submissions to be open from 
mid-October to mid-November, and in collaboration with the Finance Committee, I plan to 
run an extensive promotional campaign advertising the idea submission opportunity. I 
would also like to move the idea voting to be in line with the MSU Presidential Election in 
mid-January. This is the time when we see the largest number of students actively 
engaging in our student democracy, and will increase the number of students voting on 
ideas. Finally, I hope to run the SLEF idea voting through the MSU’s SimplyVoting system 
or send out a mass email blast to all students during this time to increase the number of 
students who will engage with the vote.

Faculty Society Support
Each of the 8 faculty societies on campus are completely student run, with year-over-year 
turnover of their executive teams. In consultation with previous VP Finances of the MSSS 
and MSS, there is a desire to reinvigorate the Financial Council, which encompasses the 
VP Finances of each faculty society and the MSU. Within this council, we can share best 
practices, discuss current issues and collaborate on large scale projects. Faculty societies 
annually collect over $950,000 in student fees collectively, and ensuring that the 
individuals in charge of these funds are effectively supported will be a large priority for me. 
This council originally formed in 2015, but has lost headway in recent years due to a lack of 
focus. I plan to reinstate the council as a key element of the VP Finance portfolio.

Welcome Week
Following extensive work to lower the financial barriers for reps during Welcome Week, I 
plan to collaborate with the Alumni Association to develop a program to give reps food 
and snacks throughout the week. Within the MES and MSSS, 20% of the rep fee collected 
annually goes towards feeding reps with these types of programs. Through collaboration, 
we can reduce food insecurity during Welcome Week, and make more effective the fees 
that faculty societies collect.
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Optimizing Space

Student Activity Building
I am incredibly excited to continue working on the SAB, and ensuring that when it opens, it meets 
the needs of students today and 30 years from now. Within my role as AVP Finance this past year, 
I sat on the SAB & Fitness Expansion committee during the initial design process of the 
buildings. I was involved in choosing which architecture firm would design the project, and was at 
every meeting throughout the structure design phase. Additionally, I was tasked to chair the SAB 
Space Allocation Committee throughout the past summer. In this role, I led a consultation 
campaign which reached over 1,400 students and asked for their input into the building’s design. I 
was on the ground during this campaign and I personally talked to over 700 of those students. I 
have a deep rooted understanding of what students want in the building, and I am committed to 
fighting for what students want when designing the SAB.

I plan to task the AVP Finance with running a consultation campaign regarding the interior 
design of spaces such as the atrium, bookable lounge space, lounge spaces and the bookable 
event space. Additionally, we need to clearly define a management structure for the building in 
terms of maintenance, room and event rental and within the grocery store. It is also of the utmost 
importance that there is an effective transition plan in place to ensure that the Pulse and the 
Pop-Up Pulse are able to be utilized throughout the construction process. I will work with the 
Student Affairs office, and the Athletics & Recreation department underneath it to formulate a 
detailed plan for student use during the transitory construction period before the fitness expansion 
and SAB are complete.

MUSC
I plan to work with the MUSC Board of Management on significant projects that will affect the 
MUSC experience, both within my year term and in the future. It is increasingly difficult to find 
space on the first floor of MUSC to sit, eat, study or chat with friends. I plan to add moveable 
furniture to the MUSC atrium, which can be used on days when an event is not being held in the 
space. Precedent for this project occurs weekly in the atrium. As soon as an event ends but the 
temporary tables and chairs are still left, the space is quickly filled with students utilizing the 
furniture. Two projects I am excited to work on with the president-elect, Ikram Farah, are 
increasing the amount of plugs available in MUSC and opening up bookable rooms after hours 
for students to study in.

When I was the SRA Commerce Caucus Leader, I sat on the MUSC Board of Management. 
Through this experience, I learned that there are significant changes occurring in the building over 
the next 3 years. The Student Wellness Centre & Student Accessibility Services are set to move 
into the Peter George Living Learning Centre, and many of the peer support services of the MSU 
including WGEN, Pride Community Centre (formally QSCC) and Maccess will move to a centralized 
peer support centre in the Student Activity Building. These large changes will allow for many new 
opportunities within MUSC. I plan to author a thorough report detailing a transition strategy for 
MSU spaces throughout this process. Finally, I plan to investigate unused areas of MUSC and how 
they can be used to more effectively match student needs. Two key areas of this investigation will 
be the third floor patio, which is significantly under utilized, and the courtyard beside Starbucks, 
which had its two trees fall down in March and could now be better fit for students.

New Residence Building
In the upcoming year, the University will begin design on the new 1,400 bed residence hall on 
Traymore ave. I believe it to be vital that undergraduate student voices are at the table when 
decisions on this building are being made. I plan to gain two seats on the design committees, for 
the VP Finance and the chair of the First Year Council.
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Getting A Job

Life After Mac
This year, the VP Finance was elected on a platform with a vision for aiding students in 
their transition following graduation. One of the main projects that materialized from this 
work was the rebranding of Frost Week in early January to Life After Mac. This week of 
programming was developed in collaboration with the Alumni Association and the Student 
Success Centre. After consulting with both of these groups, there is a clear desire to 
continue growing this program. If elected, I plan to expand Life After Mac to be more than 
a one week program. I would like to introduce faculty specific career fairs, personal finance 
workshops with Mac Money Centre, fireside chats with members of the Hamilton Chamber 
of Commerce, networking events and more. I would also like to explore an official 
relationship with the Forge to collaborate on programming focused around 
entrepreneurship and opportunities within Hamilton. There is significant interest from the 
Alumni Association to expand the Life After Mac program, and I am excited to grow this 
into an amazing service and series of events for graduating students

Hire @ McMaster
This year, the Co-Op offices from all faculties joined together to begin a new program 
titled Hire @ McMaster. This will involve a focused strategy to attract employers to hiring 
recent McMaster graduates. There are two phases currently planned for this program, the 
first being attracting employers, and the second being preparing current students for the 
professional world. I will be an active participant on this planning committee, and will work 
to ensure that student programming is effective and worthwhile. Increasing the number of 
professional development opportunities for students will be incredibly valuable to aid in 
the graduate transition process. I would like to see faculty specific job fairs as well as 
professional social networking opportunities as cornerstones of this project.

Alumni Networking Opportunities
The Alumni Association currently has a fantastic network of professionals who have 
graduated from McMaster and are ready to give back to the next generation of students. I 
plan to work collaboratively with Karen McQuiggie, the Director of Alumni Advancement, 
to plan events which will connect these mentors with students who are specifically 
interested in their fields. I would like to collaborate with SRA Caucuses to plan these 
events, and also involve faculty societies in the promotions and execution of the events.
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Timeline
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Winter	2019

Fall	2018

Summer	2018

-Clubs Storage Renovation
-Extended GO Buses
-Clubs External Partnerships
-TwelvEighty Flooring Renovation
-Modernized Communication Strategy
-SRA Training & Funding Reevaluation
-Welcome Week Food Project
-TwelvEighty Menu Redesign
-Feedback Machines Agreement
-Clubs Accounting & Admin Support

-MSU Instagram Launch
-Underground Express Lane Launch
-Clubs Sponsorship & Fundraising Training
-Financial Council Meetings
-TwelvEighty Group Sales
-SAB Interior Design Campaign
-SLEF Timelines Readjust & Promotions
-Compass Online Ticketing Platform
-The Grind Evaluation & Possible Expansion
-Conference Fund Launch
-Homecoming Changes
-TwelvEighty In-Restaurant Promotions
-MUSC Study Rooms & Plugs
-The Grind Event Bookings
-Clubs Executive Feedback 1

-January Programming
-Life After Mac Expansion
-Health Plan Evaluation
-Food & Beverage Long Term Strategy
-Underground Online Preordering
-Presto Data Agreement
-Hire @ Mac
-Alumni Networking Opportunities
-Clubs Executive Feedback 2



Thank You For Your Interest and Consideration
Serving as the Vice-President (Finance) for the MSU next year would be an honour, 
and I am incredibly excited to take on the challenge. If elected, I will work tirelessly to 
ensure that the projects described in this platform are accomplished and 
implemented. We have an immense opportunity to generate positive change next 
year, and I would love to be a part of that journey with you.
If you have any questions at all, I am happy to answer them. Thank you again for 
engaging in this process. I look forward to (hopefully) working with you next year.

Scott Robinson
Vice-President (Finance) Candidate


