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UPDATE  

As Advocacy Street Team is entering the second term, we will be focusing on 

coordinating the Sustainability Committee, organizing the Sustainability campaigns as 

determined by the committee, arranging the MSU Policy Conference, promoting the 

Ontario Undergraduate Student Alliance general assembly delegate applications, and 

assisting the MSU Governance and You conference with promotions. In January, the 

executive team has had the opportunity to reflect on the successes and opportunities for 

improvement regarding last term’s campaigns (Work Integrated Learning, Be a Good 

Neighbour) and have been focusing on team bonding. 

 

SERVICE USAGE  

Service usage will be discussed below in ‘past events, projects, and activities’. 

 

PAST EVENTS, PROJECTS & ACTIVITIES  

Work-related Integrated Learning: November 21 – November 25, 2016 
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The Work-related Integrated Learning 

campaign was a week-long endeavor that 

involved the promotion of a survey to 

understand the need and want of WIL 

among students, sharing available 

courses that have work-integrated 

learning components, and hosting tabling 

to have in-person discussions with 

students. There were low-moderate 

turnout for students approaching the 

tabling, with an average of 

approximately 3-5 students per hour. 

Advocacy Street Team volunteers had 

the WIL survey on devices at the tables 

and popcorn was handed out in exchange 

for the survey being completed at the 

table. In the future, a valuable recommendation would be greater collaboration with the 

Vice-President Academics from the faculty/program societies. Engaging with the 

volunteers was successful as students took initiative to research what courses under 

different faculties were can be defined as work-integrated learning.  

 

 

Be A Good Neighbour Campaign #HowMacMetYourNeighbour:  

November 28 – December 2, 2016 
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The Be A Good Neighbour campaign 

was a week-long collaboration with 

the Student Community Support 

Network (Balie Tomar) and the SRA 

External Affairs committee (Vicky 

Liu). The campaign was meant to 

foster positive relationships between 

McMaster students and Hamilton 

community members as well as 

educate the student population on 

common by-laws to promote 

harmonious neighborhoods. The 

campaign partnered with local 

businesses (Weil’s Bakery, Fortino’s, 

Starbucks, My Dog Joe, and Williams 

Cafe) to motivate students to take 

selfies with their neighbours. The 

campaign was revised later on in the 

week to instead use social media engagement and ask students on McMaster Facebook 

groups (McMaster Class of 2018, 2019, 2020, etc.) how they improve the community. 

Throughout the week, the by-law awareness and education component was greatly 

emphasized.  

 

Magnets which summarized the top 3 by-laws were ordered through the Underground 

and more than 200 were distributed to students during tabling shifts.
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More than 25 students engaged in the campaign and 10 were randomly selected for the 

prizes (a total cost of $200 spread amongst the SCSN, EA, and AST budgets). After the 

campaign, volunteers provided feedback and I met with Balie and Vicky to debrief the 

successes and areas of improvement. Recommendations moving forward include a 

warning against the use of selfie campaigns as it requires a high-input from students. The 

end of November was also not the most ideal timeframe for the campaign as it was close 

to the end of the term. However, we agreed that it is much more beneficial to have the 

campaign in the first term. If a student housing or community campaign is to be held in 

the future, I would recommend it to take place in September or October – which would 

require planning during the summer months. However, SCSN, EA, and AST felt the 

campaign was moderately successful and a good starting foundation for future 

campaigns. 

 

UPCOMING EVENTS, PROJECTS & ACTIVITIES  

Ontario Undergraduate Student Alliance delegate applications are open and the Advocacy 

Street Team will be focused on promoting the delegate positions from now until 

application deadlines. I will be an attending delegate for the OUSA General Assembly 

(March 3
rd

 – 5
th

, 2017) and am planning to inform students of the ins and outs of an 

OUSA General Assembly. This will be conducted through social media engagement, 

specifically Facebook and Twitter.   

 

This term, the Advocacy Street Team will be focused on Sustainability Campaigns. Last 

term, the Sustainability committee met and set out goals for what we would like to 

address in the second term. Regular meetings will be scheduled and the tentative plan is 

to host one campaign in February on plastic water bottles and to promote boxed water at 

Union Market. Another campaign is expected to be organized in March either on 

recycling education or advocating for a composting system on campus. 

 

MSU Policy Con is scheduled for March 11
th

 at 1280. The upcoming month will be 

focused on arranging logistics for break-out sessions, securing catering, obtaining 

AVTEK equipment needed, and developing a promotional strategy for when registration 

opens. 

 

Advocacy Street Team will also be assisting with the MSU Governance conference to 

promote accessibility in governance positions as well as ensuring diverse representation. 

Advocacy Street Team’s responsibility will be focused on the promotion. Promotional 

material has been requested from the Underground. 

 

BUDGET  

In the months of November and December, the budget was mostly towards promotional 

costs for the Work-integrated Learning Campaign and the Be a Good Neighbour 

Campaign. In the coming months, the budget will be put towards the sustainability 

campaign, the MSU Policy Conference, and volunteer appreciation. 

 

VOLUNTEERS 
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January was focused on furthering team bonding amongst the executive members. I held 

a pizza-making party for the executive members, which also acted as a semi-meeting to 

discuss expectations, communication, and goals for this term. 

 

CURRENT CHALLENGES  

The challenges I foresee for this term is ensuring that volunteers are truly empowered. As 

I am facilitating the Sustainability Committee, which has elected MSU and SRA 

members as well as representation from the Sustainability program and Facilities 

Services and the External Affairs committee, I will need to ensure that Advocacy Street 

Team members still are able to make meaningful contributions to the campaigns. The 

strategy is to have the Sustainability Committee outline the goals for the campaigns and 

to determine what specific components should be included, while the Advocacy Street 

Team volunteers will take these guidelines to produce a campaign strategy. 

 

SUCCESSES  

First term was very busy, but from the perspective of our volunteers, it was a great 

learning experience! Volunteers are excited for the plans we have this term. 


