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UPDATE  
 
Shinerama & Terry Fox 
 
Hello and thank you for taking the time to read this report. Over the past month, the 
Shinerama campaign has begun to execute different fundraisers. The Terry Fox 
campaign has had success in getting new runners on a mailing list. All events for both 
the Shinerama and Terry Fox campaigns have been planned and now require further 
detailed planning and execution. 
 
My team and I have had several opportunities to get to know one another at different 
events. I think that through these events and conferences, the team has become more 
motivated to execute any and all tasks assigned to them. 
 
SERVICE USAGE  
 
Shinerama 
Throughout the summer I plan to run 4 bottle drives, totaling $400 raised for 
Shinerama. We have successfully run two bottle drives totaling $167 raised. We are 
just under our mark for $100 per bottle drive. However, using the tactics described 
below I am confident we will reach this goal. 
 
Since I last reported, the number of Instagram followers has increased from 304 to 
540 (an increase of 236 followers since June 2

nd
). 

 
This past week, the MSU Shinerama Facebook page saw an increase in new post views 
by 49%. 
 
Since I last reported, we have tweeted 10 times. This has accumulated 9,213 
impressions and engaged 165 times with viewers.  
 
Terry Fox 
We recently started our “Runner of the Week” feature. Shaarujaa’s photo alone drew 
in 1,500 views to the page. 
 
The number of twitter followers has increased from 71 to 85 since I last reported.  
 
We have access to 40 new people for our Terry Fox run in September. These 
individuals are now on a mailing list. 

. 
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PAST EVENTS, PROJECTS & ACTIVITIES  
 
Shinerama 
 
Bar Blitz 
This is a new fundraiser that we started this year. I called different bars and clubs in 
the area to get them to allow us to come in for 5-10 minutes to sell candies, condoms 
and glow sticks. This event allowed us to raise $97. There were five volunteers, 
including myself, each with our own bucket of “goodies”.  We started off at Hess 
Village for about an hour and a half, then we transitioned to Baltimore House and 
ended off with Emerson Pub and Westend Pub.  
 
For future bar blitzes, my goal is to have more volunteers able to come out. This way, 
volunteers can be stationed at different bars and clubs. Having to travel to different 
and far apart locations took up a lot of time that could have been spent fundraising. 
With the addition of general volunteers, I’m hoping that this will no longer be an issue 
for our next bar blitz. 
 
Bottle Drive 
On Sunday July 3

rd
, we held our second bottle drive. This was promoted through 

different social media outlets, including Twitter and Facebook. The last bottle drive 
successfully raised $67 and this time around we raised $100. I attribute this increase 
largely to a change in location as well as collecting a higher volume of empty cans and 
bottles from bars. Last time, we printed flyers and handed them out in 
neighbourhoods surrounding McMaster. There was a very low return, based on number 
of flyers handed out and bottles collected. This time, I decided to head to the Ancaster 
area and distribute flyers. We had a lot of success with this neighbourhood and as a 
result, halfway during the bottle drive we had to visit the beer store because the car 
could no longer hold any additional bottles or cans.   
 
I communicated with the owner of Westend Pub three weeks in advance of our bottle 
drive. We were able to collect over $30 from Westend Pub alone. 
 
For our next bottle drive, I plan to return to similar areas in Ancaster and expand to 
Dundas. When I handed out the flyers in Ancaster it was Wednesday evening. That 
location has their recycling picked up on Wednesdays mornings and many locals 
indicated that if we had come the day before many of them would have been able to 
donate more bottles to our drive. If we expand into Dundas, I plan to look up the time 
and date of garbage and recycling pickup in order for us to maximize the number of 
bottles and cans collected.   
 
The next bottle drive is scheduled for Saturday July 30

th
. By this time, I will have hired 

general volunteers. With more volunteers, we will be able to distribute flyers quickly 
and collect donations quicker. This will increase our efficiency during bottle drives. 
 
Charity Golf Tournament 
Overall, this event went well. Shinerama was responsible for providing silent auction 
items as well as volunteers for the event. Many potential sponsors indicated that a 
donation request form must be filled out 2-3 months prior to the event date. Had I 
known this or started sponsorship earlier, I may have been more successful in 
acquiring a wider range of sponsorship items. This is something I will include in my 
transition report. 
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Terry Fox 
This past month, we visited a 5km run at Bay Front Park. This run was in support of 
brain injury victims. My team and I did not realize that at this “run” there were would 
be individuals recovering from brain injuries. Despite this minor setback, we were still 
able to secure four large groups of ten people each to sign up for our mailing list to be 
informed about our run. This opportunity gave us access to 40 new potential runners. 
 
UPCOMING EVENTS, PROJECTS & ACTIVITIES  
 
Shinerama 
We are schedule for 2 upcoming bottle drives (Saturday July 30

th
 and Saturday 

August 13
th

)  
 
On Saturday June 16

th
, I booked a kiosk in the Burlington mall to talk about Shinerama, 

as well as collect donations.  We have gotten insurance approved through Cystic 
Fibrosis Canada.  
 
We have many bar blitz’s scheduled for the remainder of July and August. We will also 
be trying different dates to appeal to different groups of people and locations. One of 
the new dates will be on Wednesdays for Motown at Club Absinthe and Karaoke at 
Emerson Pub on Thursdays. These nights typically draw in large groups of people and 
this is a great opportunity for us to increase incoming donations.   
 
Welcome Week Events 
 
All of our events will be on the Welcome Week app this year (whereas last year there 
was only a description for Shine Day) 
 
Charity Casino 
I have been talking to Al in regards to number of tables as well as number of 
volunteers required for this event. Near the end of the month I will be contacting all 
Shinerama Planners to see which reps are interested in volunteering their time as 
dealers for the night. Additionally, I have created a sponsorship opportunity for 
companies to display their logo on each casino table (this is new this year). 
 
Bounce A Thon 
The bouncy castle has been booked. I am talking with Facility Services to figure out if I 
will require a generator (if not this saves me $100). 
 
Shine Day 
Shine Day locations are currently being secured. We have 45 locations confirmed 
already. As an alternate Shine Day activity we are looking into beach volleyball and 
court volleyball. One of the issues we have faced in the past is that too many 
volunteers are crowding store fronts. To eliminate that, we are placing a number 
restriction on how many volunteers can be outside each individual business. As well, I 
hope that the beach and court volleyball is a feasible option for us as this would take 
roughly 200 volunteers away from storefront “shining”, while also participating in 
Shine Day in a new way. Participants would be required to fundraise $20 to participate 
in beach volleyball for the day and $10 for court volleyball.  
 
I have talked with the Maroons Coordinator about the increase in Shine Day locations. 
Historically, there has been a “Head Site Leader” and a “Site Leader”, both positions 
which are held by Maroons. They oversee each Shine Day location and are the main 
contact between our volunteers and businesses. This year the Maroons will be 
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encouraged to monitor the number of volunteers outside each location to ensure that 
this is a fundraiser those businesses would like to support in following years. With the 
number of locations increasing, not every location will have a Head Site Leader and a 
Site Leader. Returning reps will likely be placed in larger locations on their own, 
acknowledging their experience with this role from previous years. The Maroons 
Coordinator has ensured that each Maroon representative has been chosen based on 
their leadership qualities and in the event that a first time rep is placed on their own at 
a location, the Maroons Coordinator is confident that they will be able to perform all 
duties required of them. If we run out of Maroons, I will be looking to Shine Planners, 
Faculty Planners and ROA’s for assistance at locations. 
 
 Terry Fox 
We are planning to visit 5K and 10K runs near the end of August and early September 
(dates to be confirmed) to promote our run date.  We will be emphasizing the family 
atmosphere of our event to be more inclusive to younger runners.  Last year we had a 
bouncy castle station which was a huge hit with all the kids.  We also ran capture the 
flag and a henna station that was engaging to individuals of all ages.  This is how we 
plan to encourage more members of the Hamilton community to come to our run. 
 
We have started our “Runner of the Week” feature. This is in collaboration with our 
goal as a school in running 10,000 km. We have a google form that allows runners to 
track how many kilometers they ran and indicate whether or not they would like to be 
featured as our runner of the week. This has proven to be successful in gaining over 
1,500 views on the Facebook page (thank you Shaarujaa). Some of the runners in 
coming weeks will be from Niagara Falls and Sweden, proving that we run as a 
community all around the world! I am also looking into promoting our 10,000km goal 
on the community Starbucks post at Main and Emerson to promote through 
alternative marketing mediums. 
 
During the first week of school, we will be having a truck pull outside of University 
Hall.  The logistics of this event have not yet been worked through.   
 
We also typically have bake sales during the first week of school, which I plan to 
continue. 
 
We will be doing Terry Fox Registration at Fortinos, on Tuesday July 19

th
 (this date 

was chosen because students get a discount on Tuesday, and while we are 
encouraging families to come out to the run, we are still targeting students)   
 
BUDGET  
 
Shinerama 
 
What I have currently spent: 

 I have spent around $60 at the Underground for printing and creating a 
sponsorship package. 

 I spent $23.48 on glow sticks for our bar blitz (many of which are left over and 
will be used for the next one) 

 The bouncy castle for the Bounce A Thon cost $326.57 
 I spoke with Rachel from SSC and she guessed that the estimated cost for 

Avtek on Shine Day will be $1000, which I have also included in my budget 
spreadsheet. 

 The lowest price I have for 1400 Shine Day shirts is $7997.01, however I have 3 
potential suppliers that have yet to submit a quote for me. 
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 I am currently looking in to McDonald’s sponsoring a pancake breakfast for 
Shine Day as well as David’s Tea for providing different types of teas for reps. 
First years will be fed through their meal plans for the week! 

 Many Shine Day locations will require bussing. I am currently budgeting $2500 
for bussing, however I am hoping that I will be able to rent fewer busses than 
last year and spend less than $1600 (the cost of bussing last year). 

 
Terry Fox 
The Terry Fox campaign has a much smaller budget and similar to the Shinerama 
campaign, the budget will be allocated to fewer, but more expensive things.  
Currently, the estimated costs will come from a bouncy castle ($400), a petting zoo 
($400) with the remaining $400 left for printing and any other stations that I would 
like to add to the run.  This will be in collaboration with the Terry Fox Assistant 
Coordinator.  
 

 Currently, none of the Terry Fox Budget has been spent. 
 
VOLUNTEERS 
 
Shinerama 
 
Charity Golf Tournament 
As previously mentioned, the golf tournament was successful. There were originally 
four volunteers from my team coming out to the event. However, on the day of one of 
them was sick. This was not an issue because there were multiple volunteers stationed 
at the “event holes”. Volunteers were also provided with a steak dinner (I can 
confidently say everyone thoroughly enjoyed this part of the day) 
 
Terry Fox 
 
5km Run at Bay Front Park 
Only one member from my executive team was able to come out to the event. The 
date of the run was not a good weekend for my team, however my Terry Fox 
Assistant and I made the most out of the day. 
 
CURRENT CHALLENGES  
 
Shinerama 
With the cost of t-shirts significantly increasing from last year, I am concerned about 
my ability to provide bussing to far away locations, such as East Gate Mall.  With the 
limitation on number of reps at each shine location being implemented this year, we 
are forced to get more locations. As a result, new plazas will be approached that may 
not be very accessible by HS. This places a high importance on bussing, but a 
constraint on my budget. 
 
Terry Fox 
In my last report I mentioned that I lost access to the MSU Terry Fox Instagram 
account. Seeing as this services really gains momentum in the summer months, losing 
access to a social media outlet puts this service at a disadvantage. I am currently 
working with Sarah, the Communication officer and Michael Wooder to find a solution 
to this. 
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SUCCESSES  
 
Shinerama 
We raised $3000 from our book drive back in April in collaboration with Textbooks 
for Change 
 
On the Shinerama.ca website, we have successfully raised over $7000! We have raised 
the second highest amount on the website. Let’s keep this momentum going! 
 
Terry Fox 
Four different groups of ten registered for our mailing list. 
 
OTHER 
 
Shinerama 
N/A 
 
Terry Fox 
Mac Farmstand will have its own table on Run Day, selling fresh produce for our 
runners. The external relations coordinator has reached out to some MSU clubs as well 
as the Marching Band and McMaster Cheerleading for performances. 
 
Athletic sport teams and clubs will be contacted near the end of the month in regards 
to the run.  


