
 

Following extensive discussion, we gladly put forth the attached image as our 

recommendation to Executive Board for the MSU Maccess logo. The use of the arch invokes a 

classic icon of McMaster, while serving as a doorway without a barrier to overcome, reflecting 

the intended nature of the service. It plays on the often used literal use of ramps or open 

doors to express accessibility related logos, while simultaneously evoking a classic image of 

our campus.  In essence, the Maccess logo shall be seen as a barrier free gateway into 

McMaster University.  In addition, as Maccess intends to advocate across a wide spectrum of 

accessibility related issues (learning, physical, mental, cognitive, etc.), using a ramp or 

physical/classical door rather than the more symbolic image presented would lead to a 

potentially myopic interpretation of the goals of Maccess, as if the service was limited to only 

physical accessibility. We are confident this image accurately meets the branding goals of the 

MSU, while clearly articulating the aspects of accessibility, community and inclusivity, key 

aspects related to the MSU Maccess service. 

As Maccess is a new, yet to be branded service of the MSU, it has no promo materials to 

replaces and must acquire all goods fresh this year.  For the most part, as a campaign driven 

service, this will be the case in each year, so the annual promo budget will look much the 

same in the future, minus some goods such as a pull-up banner and perhaps 

buttons/lanyards, etc.  To begin, the items Maccess needs to acquire are noted below and 

listed as implementation costs. 

Implementation costs: 

 Volunteer T-shirts and associated design time - $500 

 Volunteer Lanyards - $400 

 Pull-up banner - $250 

 Buttons - $300 

 Rave Cards - $50 

 Campaign Coffee Sleeves - $200 

 MSU Window Banners - $240 

 MUSC Banner - $90 

 Several poster campaigns (design, print, and poster run) - $1000 

. 

MEMO 
From the office of the… 

Maccess Coordinator & SLDC 
 

TO: Executive Board 

FROM: Alex Wilson, Maccess Coordinator and Michael Wooder, SLDC 

SUBJECT: Proposed Maccess Logo 

DATE: June 14, 2016 



     Maccess currently has a budget of $1,500 for annual campaigns, along with $1,000 for 

general promotions with another $500 for special projects. Totalling $3,000 these three 

budget lines should account for all of Maccess' plans for the year. As the total implantation 

costs of $3030 noted above included both hard goods and promo plans, there should be 

sufficient funds within the existing budget to implement all items and promo strategies. That 

said, if the Coordinator is concerned with a lack of promotional funds, particularly into second 

semester, additional costs can be offset by the MSU's general promotional account. 

     Maccess promotional spending will be spread out throughout the year. Similar to WGEN 

last year, several events, campaigns, and workshops will be run throughout the year and will 

be branded accordingly. As there is no set “active time” for the service, September will be the 

ideal time to launch an image alongside a service launch. That said, social media and web 

profiles can be updated in the near future, and planning for September publications such as 

the Guidebook and the Almanac can take place immediately. 

Sincerely,  

 

Alex Wilson and Michael Wooder 


